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INTERNATIONAL FLAIR 
Kerocin Salon 
After moving to the posh golf resort community of Ponte Vedra Beach, FL, from South 

Africa, Cindy Naidoo turned her spa-hopping hobby into a creative business venture called 

Kerocin Salon. Naidoo combined her daughters’ names—Kendal and Robin—to create the 

name Kerocin, a meaningful moniker that embodies her vision. The warm and inviting 1,200-

square-foot salon features eccentric green walls, dark wood accents and state-of-the-art Pibbs 

Salon Equipment. “It’s me expressing myself in the salon,” Naidoo says. Naidoo believes a 

salon should bring people together, so she constructed a “pause area,” defi ned by a graphic 

rug and comfortable chairs, so passersby feel welcome to stop in for a coffee and a chat and 

stay for hair services like cuts, color, treatments and extensions.

What truly makes the salon unique, according to Naidoo, is the team of nurturing stylists. 

“We are sharing some of our love with clients,” Naidoo says. She also shares her journeys 

abroad in an entryway boutique, which offers clothing, jewelry and hair accessories that 

Naidoo has found on her many travels. “To truly experience Kerocin you would have to step 

in and enjoy a treatment,” Naidoo says. —J.B.

PURE DEADICATION

When it comes to creating a cultlike following, no one can 
compete with the Grateful Dead, who used nontraditional 
promotional methods and a huge word-of-mouth 
network to build a massive, highly loyal fan base. Now, 
a new book from authors David Meerman Scott and 
Brian Halligan called Marketing Lessons from the 
Grateful Dead: What Every Business Can Learn From 
the Most Iconic Band in History (Wiley, 2010) shows how 
to use the Dead’s methods to boost any brand. The book offers advice on such topics 
as choosing a memorable name, creating a unique business model, taking risks and 
learning from mistakes, rewarding loyal customers, developing strong partnerships 
and being philanthropic. Perhaps the most important message from the book is to do 
what you love and create your own path. “The Grateful Dead teach us to live our own 
dreams—not someone else’s,” Halligan says. “Not only does doing what you love 
increase your odds of success, but it dramatically increases your happiness.” —L.M.

A Global Keratin training and 
certifi cation seminar in Orlando, FL

Get Smart
Global Keratin, manufacturer of the 
Global Keratin Hair Taming System 
with Juvexin, has just launched a 
stylist education program called 
the Global Keratin Master Stylist 
Certifi cation. The program, an 
extension of the GK Academy, will 
provide participants with such 
benefi ts as free hands-on quarterly 
education and retraining seminars, 
their salons listed with photos 
on juvexin.com’s salon fi nder, 
direct access to Global Keratin’s 
customer service and inclusion 
in the company’s market-specifi c 
advertising. In addition to ongoing 
training, Master Certifi ed Stylists will 
have the fi rst opportunity to offer 
new Global Keratin products in their 
markets, plus access to preferred 
sales events and special offers. “We 
want to provide salons carrying the 
Global Keratin Hair Taming System 
with Juvexin the tools they need to 
succeed,” says founder and CEO 
of Global Keratin Vanderlei Tibolla. 
“Master Certifi ed Stylists will have 
the deepest knowledge of the Global 
Keratin products, services and 
experience to give their clients great 
hair every day and keep them coming 
back again and again.” Interested 
stylists can visit juvexin.com to get 
more information and sign up for 
upcoming seminars. —L.A.
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